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Hoteliers have problems with guest reviews 

19 June 2015 Online reviews 'used as blackmail’ By Kevin Peachey 

A BBC investigation has revealed the global market for fake review writers, and the use 

of stolen identities to post reviews. http://www.bbc.com/news/business-33184207 

• Hoteliers have unsatisfied guests and bad reviews 

• They get know the review after guests checkout 

• They never alerted for unsatisfied guests during them stay 

• They don’t have direct contact with guests during they stay 

• They don’t know likes, dislikes, trends, who’s satisfy, who’s not  

• There are a lot of fake reviews in online review channels 



How it Works 

 

It is a new approach of connection via hotel’s WiFi 

• Welcomes guests with offers and promotion banners from hotel 

• Connects all hotel guests in a social network  

• Sends questions to guests regarding hotel service quality based on a 

date schedule   

HotelFeedback is embedded in the WiFi of hotel, so before  

guests are connected to the Internet through their cell phones,  

tablets or PCs, they are directed to the application’s homepage 



















HotelFeedback competition 

 

Global competition is: 

• Online review travel web sites i.e. Tripadvisor, Booking.com, Holidaycheck 

• Revinate (25,000 hotels worldwide) approaches guest satisfaction with 

tablets in reception and optimize the guest experience by bringing together all 

online reviews  

• Review Pro (19,000 hotels worldwide) optimize the guest experience by 

bringing together all online reviews  

• Survey On Tablet approaches guest satisfaction with tablets in reception is 

now present in 29 countries across Europe, Asia, South America, North 

America, the Middle East and Africa (also in Greece) 

• Small local businesses provide online surveys by email or in hotels web site 



HotelFeedback differences from competitors  

 

HotelFeedback is: 

• It is also a marketing tool 

• Easy on use - very specific and factional   

• Has a different approach (we do not use tablets with questionnaires, 

we do it via hotels WiFi) 

• Our method provides more reviews from hotel guests than competitors 

• It is more than a guest satisfy app, it is a new communication tool 

between hotel and guests with more features and parameters i.e promo 

banners, social network 



HotelFeedback Business Model 

 

HotelFeedback: 

• Start from Greece (works perfectly in more than 40 hotels in all country) 

• Expand in Italy, France and Spain first year 

• Expand in big European cities 

 

• Focus on boutique hotels, 4star and 5star hotels - city hotels and villas in 

touristic areas (excluded big luxury hotel brands) 

 

• Working with a network of salesman (door to door) 

• Strategic partnerships with representatives and big tour operators 

• Find resellers in different counties 



Price Model: 

• Hotels subscribe in HotelFeedback service and pay per month or per year 

• There are two prices one for Lite plan and for Full plan 

• Price is changing according to hotel rooms  

Average prices per month: 
 

65 euro for hotels until 100 rooms 

95 euro for hotels until 300 rooms 

 

HotelFeedback Business Model 

 



Facts: 

• Launched at June 2015 and works in 40 hotels 

• All of our clients are satisfied and it works perfectly without problems 

• Have more than 100 demo requests from all over the world 

• Works perfectly from small boutique hotels with 20 rooms and villas until a 

5 star resort with 400 rooms 

• More than 95% of hoteliers that we approached found it very useful 

• Works more than any other competitive service (because of WiFi) 

• Very valuable for hotels - it is the most effective way to reach hotel guests 

HotelFeedback in Greek market 

 



Marketing Model: 

• Create sales team network 
 

Supporting marketing Model: 

• LinkedIn approach and campaign 

• Facebook campaign 

• Media presentations 

• Articles and press releases to electronic news and hotel industry papers 

• Start up networking 

• Presentations in hotel and villas unions 

• Participate in tourist congresses 

• Participate in tourist and hotel exhibitions 

HotelFeedback Marketing plan 

 



Dimitris Frossinis: Owner & CEO 33 (50% of company) 

Bachelor in Accounting & Finance in Kingston University. Working for more than 5 years 

with tourism organizations, online travel marketing and travel destination systems.  

 

George Karasmanis: Sales & Marketing Director 60 (50% of company) 

Bachelor in Physics in University of Thessaloniki. Has 35 years experience in international 

business with 4 companies in his name.  

 

Anastasios Karagiannis: Leader Developer 33 

Master of Science (M.Sc.), Computer Science at the University of Ioannina. Working on 

both the back-end and the front-end of HotelFeedback. It is built with modern technologies 

from the Microsoft stack. 

 

Ioannis Giovanis: IT and Network Engineer 31 

Bachelor of Science (BSc), Electronic Engineer Technological Educational Institute of 

Crete. Design, development and configuration of a wireless communication system with 

security mechanisms for interconnection and roaming the internet. 

 

HotelFeedback Team in Greece 
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